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The median age of young people is growing,
as well as the time it allocates to the media. In
recent years, the growth of the Internet audience,
smartphones have become a means of self-
isolation, the pervasiveness of information, the
widespread dissemination of fake information and
dezinformation, the sharp change in the media
ethics, cognitive characteristics; digital habits of
the audience have led to the need for a special study
of young people’s media. The author analyzes the
media consumption and media literacy of Uzbek
youth based on the results of an empirical survey
conducted using a questionnaire. The sources of
information of young people were checked, their
connection with the media, the ability to work with
information and extract facts in the form of a text,
video, photos, and have critical thinking skills.
According to the survey of 7,827 respondents,
the results of previous surveys in this area now
differ. Through the study, it is aimed to examine
the changes taking place in the media performance
of young people in connection with internet speed,
audience size as well as the level of media literacy.
This indicates that the forms and methods of
media consumption of the audience are changing.
According to the results of the survey, it was
determined which type of Media young people
should apply more, internet dependence indicators,
qualification for sorting information, ability to
check the correctness of information in the form
of photos, videos, text, etc.The results can be
used to develop information policy, ensure cyber
security, enrich the content of media education,
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O‘zbekiston jurnalistika va ommaviy
kommunikasiyalar universiteti katta o‘qituvchisi
Toshkent, O‘zbekiston

YOSHLARNING MEDIAISTE°MOLI
VA MEDIASAVODXONLIGIDAGI
MUAMMOLARNI MEDIATA’LIMNING
“O‘ZBEK MODELI”NI
SHAKLLANTIRISH ORQALI HAL
ETISH ISTIQBOLLARI

ANNOTATSIYA

Yoshlarning mediaiste’moli, xususan,
ommaviy axborot vositalariga ajratayotgan vaqti
kun sayin o‘sib bormoqda. So‘nggi yillari internet
auditoriyasining o°sishi kuzatildi, smartfonlar
0°z-0‘zini izolyatsiya qilish vositasiga aylandi.
Axborotning keng quloch yoyishi, feyk axborot
va dezinformatsiyaning oshishi, tarmoq axloqi,
uning kognitiv xususiyatlari, auditoriya ragamli
odatlarining  keskin o°zgarishi yoshlarning
mediaiste’molini alohida tadqiq etish zaruriyatini
taqozo qilayotgan edi. Biz o‘tkazgan tadqiqot
aynan shu yo‘nalishda ekanligi bilan ahamiyatga
ega.

E’tiboringizga havola etilayotgan magqolada
anketa so‘rovnoma usuli orqali o‘tkazilgan
empirik tadqiqot natijasiga ko‘ra, aniqlangan
o‘zbekistonlik  yoshlarning  mediaiste’moli
va mediasavodxonlik  ko‘rsatkichlari  turli
yo‘nalishlarda tahlil gilingan. Tajriba tadqiqotida
yoshlarning axborot manbalari va media bilan
bog‘langanligi o‘rganilgan, ularning axborot
bilan ishlash va matn, video, foto ko‘rinishidagi
materiallarni fakt cheking qila olish, tanqidiy
fikrlash kabi bir gancha ko‘nikmalari tadqiq
etilgan. 7827 nafar respondent ishtirokida
so‘rovnoma natijalariga ko‘ra, aniqlangan
ko‘rsatkichlar oldin shu yo‘nalishda o‘tkazilgan
tadqiqotlar natijalaridan mutlaqo farq qiladi.
Tadqiqot orqali internet tezligi, auditoriyasi
kengayishi bilan bog‘liq ravishda yoshlarning
mediaiste’molida  kechayotgan  o°zgarishlar
tendensiyalarini, shuningdek, mediasavodxonlik
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and create an information portrait of the audience.
In Uzbekistan, great attention is already paid to the
development of media education, the formation of
information literacy of children, adolescents and
young people and ensuring online security.

darajasini o‘rganish maqsad qilib belgilangan
edi. So‘rovnoma natijalariga ko‘ra, yoshlarning
qaysi media turiga ko‘proq murojaat qilishlari,
ularga ajratadigan vagqti, internet va ijtimoiy tar-
moqlarga qaramlik ko‘rsatkichlari, ma‘lumot-

larni saralash malakasi, fotosuratlar, videolar,
matn ko‘rinishidagi axborotlarni fakt cheking gila
olish malakasi tekshirildi. Ushbu auditoriyaning
mediaiste’mol shakllari va usullari o‘zgarib bo-
rayotganini ko‘rsatib berdi. Olingan natijalardan
ommaviy axborot vositalari va ta’limga oid ax-
borot siyosatini ishlab chiqish, kiberxavfsizlikni
ta‘minlash, mediata’lim mazmunini yanada bo-
yitish, auditoriyaning axboriy qiyofasini shakl-
lantirish kabi keng yo‘nalishlarda foydalanish
mumkin. Zotan, O°‘zbekistonda mediata‘limni
rivojlantirish, bolalar, o‘smirlar va yoshlarning
axborot savodxonligi shakllantirish va onlayn
xavfsizligini ta’minlash masalasiga katta e’tibor
qaratilmoqda. Bu esa tadqiqot natijalarining
amaliy ahamiyatini yanada oshiradi.

Kalit so‘zlar: mediaiste’moli, mediasavod-
xonlik, axboriy tafovut, media dietasi, axborot
gigienasi, axborot urushi, fakt cheking.

Key words: media consumption, media
literacy, digital divide, media diet, information
hygiene, information warfare, fact checking.

INTRODUCTION

Media consumption of the world’s population, especially the younger segment
of the audience, increases the time needed for media. In recent years, as the Internet
audience has grown, smartphones have become a means of self-isolation, there is
a need for a media diet, and the demand for fact-checking is increasing due to the
personalization of information, the spread of fake information and disinformation. In
addition to forms such as media search, communication, visual content, information
service purchase, online commerce, online activity, has become a means of direct
broadcasting. The audience is rapidly acquiring the skills to use digital opportunities.
Digital opportunities radically change the way, form and micro-level of information
use, media ethics, cognitive characteristics, digital habits of the audience.lt is known
that media consumption is the amount of information that a person uses regardless
of the scope, including reading books, newspapers and magazines, watching movies
and TV shows, listening to the radio, receiving information in digital format, playing
computer games. Media consumption can be beneficial or detrimental to persons’
professional growth, depending on their impact on mental health.There is a need for
an in-depth study of media consumption in terms of the formation of stereotypes in
the minds of people, the formation of attitudes, and the impact on public thinking. It
is advisable to study it in terms of consumption and media literacy, to look for ways
to regulate relations with the media on a scientific basis.

The media education appeared in the 1970s, when UNESCO announced media
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education as a priority area for the next decade [Carlsson U., 2019]. The problems
of new media literacy, digital literacy, information literacy, digital culture, media
competence have been extensively analyzed in scientific research [Benallack C. &
Rundels J.J., 2021; Brady F., 2021; Celik L. et al., 2021; Diergarten A.K. et al., 2017;
Graves S.J. et al., 2021; Hammons J., 2020; Harshman J., 2018; Hicks A., 2022;
Polizzi G., 2020; Rieh S.Y. et al., 2022; Tomaselli K.G. & Tomaselli D.R., 2021;
Wegener D.R., 2022].

So far, the research has been conducted in the areas of media consumption and the
phenomenon of fragmentation in the order of consumption of news on social networks
[Gaol F.L. etal., 2020], the effects of perception of social reality in media consumption
[Shrum L.J., 2002], consumption of advertising materials in cross-media, [Bharadwaj
N. etal., 2020; 17] based on theories of acculturation and information diffusion, [Shin
M. et al., 2022] use of social networks, intergroup communication, [Choudhary S. et
al., 2019] reduction of deviant behavior as a result of media literacy in the field of
media literacy, [Xie X. et al., 2019] support of media literacy in preventing negative
social impacts of social bots [Schmuck D., & Sikorski C., 2020].

Although the problem is widely studied in the world, the media culture, media
consumption, media and information literacy of the young Uzbek audience have not
been studied.

Each age group has its own media consumption. As J.Genuneit, “Media use is
increasingly becoming common in preschoolers and starting before the age of three
years” [Genuneit J. et al., 2018; 7]. For example, children do not determine the source
of information, do not understand the difference between the real world and the media,
they are connected to Youtube, parents act as information filters, teenagers and young
people actively communicate through the media, consider social networks as the first
source of news, content, and for older people information comes through relatives
or verified official channels, seeks to use high protection mechanisms, barriers to
obtaining information. Differences in media consumption between youth and adults
create “digital divide” [Daley W., 2015].

However, each country has its own media consumption. These include the
development of the information system in the country, the focus on the development of
the digital economy, e-government, freedom of information, the speed of the Internet,
the richness of the content of sites in the national heritage, the focus on the formation
of digital skills in education, the national mentality, historical and spiritual values.

Uzbekistan, which has a unique demographic dividend where the majority of
the population is young, also has its own media consumption. Media consumption of
Uzbeks has been analyzed in several studies. One such poll, conducted by the United
States Agency for International Development [USAID] among 1,000 respondents,
showed that television remains the main source of information for Uzbeks [USAID,
2019]. (Our research has shown that this is not the case among young people) Currently,
97.6 % of Uzbeks have a TV, 38.8 % have a smartphone, 14 % have a camera, and
3.4 % have a game console. The younger part of the population pays less attention to
television. UNICEF study conducted from 2018 to 2020 among 4458 young people
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from all regions of the country showed that the proportion of girls who do not own a
computer was 43.5 %, and among boys — 30.0 %.

Along with the potential of the digital world, there are changes in its consumption.
According to the State Committee of the Republic of Uzbekistan on Statistics, the
number of Internet subscribers in the country as of January 1, 2021 will be about 20
million people[SCRUS, 2021]. According to it, compared to the corresponding period
in 2019, it increased by 23.0 % or 3.1 million. Uzbekistan’s place in the world ranking
of Internet speed is growing. Over the year, the speed of wired Internet in Uzbekistan
increased by 1.5 times (51.8 %) (t.e. s 25.82 Mbit / seconds in April 2020 to 39.2
Mbit / seconds in April 2021). Over the past three years, the speed of wired Internet in
Uzbekistan has tripled. Positive results were also recorded in terms of mobile Internet
speed. According to the results of April 2021, Uzbekistan has risen by four positions
(Picture 1).

Picture 1. Uzbekistan's mobile and fixed broadband internet speeds

(7) SPEEDTEST Apps - _Insights Network . Developers Enterprise  About 2 Log In

Uzbekistan's Mobile and Fixed

Broadband Internet Speeds

Uzbekistan April 2021
il Mobile = Fixed Broadband
Rank Download (@) upload %) Latency Rank Download ) Upload 5) Latency
24 17.28 68 34 04 ) 3158 3

Through the study, we set a goal to study changes in the media consumption
of young people in connection with the speed of the Internet, the expansion of the
audience, as well as the level of media literacy. For this, the most convenient and
optimal method of questioning was chosen. A program of sociological research has
been developed. According to it, young people aged 16-30 were chosen as the object.
The level of consumption and media literacy of young people was singled out as a
subject. Explaining the relevance and necessity of research, examples from research
and analysis were given showing that media consumption is growing and the need for
media literacy is increasing.
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Using the empirical method of observation, the behavior of young people in
target groups in social networks was observed, an abundance of unverified information
was noted, and hostile vocabulary was widely used. At the same time, in real life, the
number of cybercrimes and insults aimed at stealing money from the card is growing.

Based on the study of the topic, primary observation and the obtained initial
data, a questionnaire was compiled, consisting of 28 questions. 4 questions are
introductory and control, 24 - basic. The questions focus on two areas: firstly, on
media consumption, and secondly, on media literacy.

The survey involved 7827 people from all regions of the country with the
support of the Institute for Social and Spiritual Research at the Republican Center for
Spirituality and Education.

Of these, 7525 (96.1 %) are students, 162 (2.1 %) are employed, 109 (1.4 %)
are pupils and 31 (0.4 %) are temporarily unemployed. 56.9 % are women and 43.1
% are men. By age, the main part is 18-25 years old — 82.7 %. The share of persons
aged 16-18 accounted for 9.2 percent, those aged 25-30 years old — 5.2 percent and
over 30 years old —2.8 percent. The proportion of respondents under the age of 16 was
less than 0.1 percent compared to 6 percent. The cross-sectional indicators are given
in Table 1. The results of the survey were expressed in percentage, the media literacy
levels were scaled. Compared to other regions, such as Namangan region, Republic of
Karakalpakstan, Kashkadarya region, the number of participants was higher.

Table 1. Distribution of the questionnaire participants by regions of the Republic of Uzbekistan

Region Number of participants Percentage
Tashkent city 289 3,7 %
Andijan region 290 3,7%
Bukhara region 165 2,1 %
Fergana region 236 3%
Jizzakh region 52 0,7 %
Khorezm region 161 2,1 %
Namangan region 3369 43 %
Navoi region 538 6,7 %
Kashkadarya region 1035 13,2 %
The Republic of Karakalpakstan 1056 13,5 %
Samarkand region 398 5,1 %
Syrdarya region 57 0,7%
Surkhandarya region 87 1,1 %
Tashkent region 99 1,3%
I'm abroad now 5

RESULTS AND DISCUSSION

One of the main questions that comes after the control and filtering questions is
“Where do you get more information?” The aim is to determine the audience’s source
of information, their relationship with the media. 43 % of respondents mentioned
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social networks and messengers, 36.6 % — Internet sites, 0.3 % — newspapers and
magazines, 2.9 % to TV, and 4 respondents (less than 0.1 %) to radio (less than 0.1 %),
books — 7.4 %, communication with parents, teachers and friends — 9.7 % (Table 2).

Table 2. The youth information sources

Communication with

parents, teachers and _ X
= Social networking and messengers

Books frends
10%
7% —
0 N = Internet sites
Radio

= TV 3
. G

a

= Newspaper-magazine

= Newspaper-
magazine

0% n TV

Radio
Books

Communication with parents,
teachers and friends

In 2014, when faced with the same question, the TV and Internet performance
was equal, and today it seems that the Internet has won in this competition.

Receiving information through social media is a major part of the audience’s
need to understand the role of social media in disseminating information and
polarizing political thought, and to acquire digital skills based on critical thinking.
C.Tagg, P.Seargeant [Tagg C. & Seargeant P., 2021] studying the impact of social
media on Facebook, note that higher education institutions need digital textbooks that
take into account the social or interpersonal nature of modern Internet use in dealing
with disinformation and political polarization.

The question of how much time you spend watching TV within a day was aimed
at determining how much time a young audience would spend on television media
products. It was found that 61.7 % of the audience does not watch TV every day,
25.9 % spend up to 1 hour, 10.7 % spend 1-3 hours, 1.4 % spend 3-5 hours, and those
who watch more than five hours spend 0.2 % [Table 3]. There is no dependence on
television.

When asked how many hours a day they use the Internet, 4.9 % of young people
do not use the Internet every day. Most respondents actively use it in the time range
from 1 to 12 hours: 12.5 % — up to 1 hour, 34.4 % — in the range of 1-3 hours, 32.4
% — 3-5 hours, 13.1 % — 6-12 hours apart. The number of users over 12 hours is 2.7
% (Table 4).
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Table 3. Watching TV

I don't watch TV
every day
62 %

= More than 5 hours

I don't watch TV every day.

= Up to 1 hour
= In the range of 1-3 hours
- = In the range of 3-5 hours

In the range of 3-5

More than § hours  hours
0% Lt

Table 4. Use the Internet

I don't use it every

More than 12 hours
da;
30 / y

5%

= Up to 1 hour

= In the range of 1-3 hours

= In the range of 3-5 hours

= In the range of 6-12 hours
More than 12 hours

I don't use it every day.

Our study of an audience measurement also enables us to compare the relationship
between the Internet and TV to the audience (Table 5).
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Table 5. The difference between the audience of the Internet and TV

Idon't use it every day. s
More than 12 hours gy
In the range of 6-12 hoUrs e ——
In the range 0f 3-5 HoUrS |
In the range of 1-3 hours s
I

Up to 1 hour

0,00% 10,00% 20,00% 30,00% 40,00% 50,00% 60,00% 70,00%

TV mInternet

When asked if they listen to the radio, 59.8 % of respondents answered “no”,
32.7 % answered “yes” and 32.7 % answered “sometimes”. Radio is the least popular
form of media.

When asked if they read newspapers and magazines, 50.1 % answered
“sometimes”, 33.7 % answered “no” and 16.7 % answered “yes”. In Uzbekistan,
as well as throughout the world, in recent years there has been a tendency to reduce
the number, circulation and audience of print media.The number of newspapers has
halved in the last decade. Over the years, the number of newspapers has dropped from
649 in 2010 to 366 in 2020. Over the past 10 years, the number of newspapers has
decreased to 283. According to the State Statistics Committee, as of January 1, 2021,
the number of newspapers operating in the country was 366.

One of the main survey questions, “What do you do online?” was answered in
the table below. It should be noted that the answer “I follow the news on the websites”
received the largest number of votes — 54.1 %. This means that, in addition to the
enormous potential of the Internet, it still leads the way in the delivery of journalistic
news. Although the answer “I use search engines” is 32.9 %, the respondents are not
familiar with the concept of search engine optimization. One positive aspect of the
increase in media consumption is that online tools, software and media in general
have become an active part of education. The fact that 45 % of the participants read
e-books and 16.1 % read online confirms the widespread use of media in education.
The active use of the media is consistent with the goal of media education in the
formation of critical thinking.

4.5 percent of respondents work online. Communication on social networks
— 31.5 percent, watching movies and TV series —15.5 percent, uploading photos
and videos — 14.7 percent, games — 3.7 percent.According to the Committee on
Information Policy and Transparency of State Bodies of the Oliy Majlis of the Republic
of Uzbekistan, the most widely used social network in Uzbekistan is the Telegram
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messenger, which is currently used by more than 18 million Uzbeks. Facebook —
4.7 million, Odnoklassniki — 16.7 million, Instagram — 3.7 million, VKontakte — 2.6
million, LinkedIn —288 thousand and Twitter— 51,6 thousand users, most of them —
youth (Table 6).

Table 6. Activity on the Internet

Other answers |03

I play a game. - 7

LSy O o (6,1

I work online. 45

T upload photos and videos. E—— |17

I read an e-book.

I watch movies and serials. I 15 5

D S O S o —— 32,0

Lo oW e LW O e S o ——————— 5]

I communicate on social media. 315
] \

0 10 20 30 40 50 60

The question “How do you feel when you see (read, hear) the news?” was aimed
at measuring the psychological impact of the media, the adaptation of the audience to
the mood of the social networking environment, indicators of self-absorption positive
or negative impact. Ball-Rokeach and Defler explore the emotional impact of the
media. Ball-Rokeach summarized the main differences of media systems dependency
theory by comparing them with media use and gratification theory [Ball-Rokeach S.J.,
1985; 485]. And, in our opinion, it is appropriate to define modern science as media
addiction, not media addiction.

The sociological research program predicted that there would be a lot of fear,
panic, and pressure in the audience as a result of the increase in negative information in
the working hypothesis. In practice, the results did not confirm this. Only 5.9 percent
of the audience feels fear, 52.6 percent of the audience is surprised, and 40.6 percent
feel joy and peace (Table 7).
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Table 7. Feelings that arise as a result of the influence of information

Another option Fear, panic, pressure
(excitement, 6%
indifference)

1% .
; : Joy, peace
Surprise, enjoy
5304 40%

= Fear, panic, pressure = Joy, peace Surprise, enjoy - Another option (excitement, indifference)

When asked if they found the information they received online useful, 93 %
of respondents answered yes and 7 % answered no. “The Internet contains a lot of
information, but unfortunately some of it is empty information” [Yudalevich N.V.,,
2016]. Waste of information, information foam are useless promotional materials
(according to the principle “there is no healthy food on harmful food”), unfounded
personal opinions, posts, attitudes, comments, biased propaganda materials,
propaganda, disinformation, fakes, especially in the context of information and
psychological astroturfing wars (creating the illusion of majority support for an idea),
trolls, bots can become a common topic of influence.

While the audience confirms the usefulness of the content on the Internet, it
shows that they answered without thinking deeply about the topic, they are not familiar
with the concepts and requirements of information garbage, information hygiene.

The next question is “What did you do when you learned about the transition to
online studying?” was a media literacy test, which was answered correctly by 61.6 %
of the respondents. 11.8 % said they would forward the message to others, while 26.7
% said they would try to confirm it via social media.

Respondents were given a fake photograph of a landscape and asked, “How do
you feel about this photograph?”. 66.3 % of respondents did not doubt the authenticity
of the photo, 22.7 % answered that they did not believe in the existence of such a
scene in nature. 11 % say they can prove it wrong using various web tools. Most
respondents are unfamiliar with image search tools such as “TinEye” and “RevEye”,
as well as software products that determine whether an image has been processed
based on metadata.

“Do you know how to identify the original source of a video?” 25.2 % of the
respondents answered “Yes, I can use Youtube DataViewer and other tools” and 74.8
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% said “No, never tried”.

“Can you tell trustworthy sites from untrustworthy ones?” 19 % of respondents
answered “Yes, I can check if the site has an SSL certificate, is it an official source,
etc.”, 20.5 % “No, I didn’t pay attention to it”, 60.5 % “can partially discern”, they
replied.

“What should I do if unwanted advertising accompanies you when visiting a
site?” - 18.9 % of respondents answered the test question correctly. At the same time,
66.5 % of respondents simply press the x (close) button, 12.6 % do not pay attention
to it, it does not bother them, 2.1 % consider it completely (Table 8).

Table 8. Attitude to unwanted advertising

Let me know if this is I don’t pay attention to
spam and I'll hit the it, it doesn’t bother me

repoftgb;tten. I will review the 1 %
5 ad in its entirety.
y & T

=1 don't pay attention to it, it doesn’t
bother me.

« I will review the ad in its entirety.
I just press the x (close) button.

Let me know if this is spam and I'll

Lo hit the report button.

(close) button
66 %

61 % of respondents do not want to receive the advertised product, 36.7 % do
so sometimes, 2.3 % do it more often. 51.7 percent of participants can detect that the
bot is talking, while 48.3 percent of participants do not. 74.7 % of respondents do not
know the identity of the trolls, and 25.4 % are aware of the activities of fake accounts
that operate to control public opinion.

78.8 % of respondents can create video content, while 21.2 % cannot. While
media literacy is the ability to interpret / analyze and create media texts, we can see
a person who knows how to create content as a fully media literate person. 92.9 %
of respondents encountered cyber fraud aimed at withdrawing money from the card,
and 7.1 % faced this problem. In recent years, the number of cybercrimes aimed at
withdrawing money from plastic cards has been growing in Uzbekistan.

The analysis of the answers to the question “How do you think the information
war will be waged” and the number of votes are given in the table below. 48.9 % of
respondents believe that “through lies, conspiracy, slander”, 39.1 % of votes “through
the management of public opinion, manipulation”. 12.9 percent by creating more
content, 17.6 percent by gaining more audience, and 33.1 percent by creating illusions
that distract people (Table 9).
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Table 9. Imagination about the information war

60
50

40

489
39.1
331
30
20 17.6
129
10 I
0

By creating more By having a larger Public opinion =~ Through lies, By creating
content audience management, with intrigue, slander  illusions that
the help of distract people
manipulation

The expression of negative situations such as hatred, insult, enmity, ridicule,
obscenity among participants in the media space through speech has a negative impact
on the digital health of social network users. Many of the unexplored aspects of this
are reflected in the research of J.Culpeper [Culpeper J., 2021; 4]. In our study, “Have
you been abused on social media, have you written comments and attitudes that have
insulted, insulted you for your post, your personal opinion?” the question was to
determine the extent to which hostile language is used on social media. A positive
result has been obtained on this issue. 85 % of respondents answered: “No, it didn’t
happen at all”. 13.6 % of respondents periodically face this problem, 1.4 % often face
this problem.

“Urgent message for you. See you now!” A link to the video came in. What is
your reaction?” on the test question, 42 percent of respondents answered “I don’t see
it open”, 15.7 percent answered “I’m looking at the link”, and 42.3 percent answered
“I’m trying to figure out what the purpose of the video is”.

In response to the question “As long as the Wi-Fi network is open in a public
place, you ...”, 56.2 % of participants said they would use it, while 43.8 % said
they would not use it. Hybrid threats are emerging in the form of a convergence of
cybersecurity and personal security. In such circumstances, it is known that media
literacy also includes cybersecurity rules. According to it — on unprotected Wi-Fi
networks in public places it is recommended not to use Man-in-the-Middle, that is,
because there may be a third person in the middle of the conversation.

Compliance with cyber security regulations is an important aspect of media
literacy. Cybersecurity is a view of information security and is a different concept
from high spirituality, which serves to sort information by content. It concerns more
technical processes, which means for an ordinary user to install reliable and robust
passwords in mail, social networks, payment systems, to protect their own computer
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and smarfoni from viruses, to ensure the inviolability of their personal data. In a
broader sense, cybersecurity is a set of measures aimed at protecting digital data
security, networks, mobile applications and devices from hacker attacks. This means
maintaining the confidentiality of data, protecting their integrity, reliable and full
operation of this or that site, application, application.

In the real world, all processes — education, service, production, even
communication — have moved to the digital world, along with the wallet, to various
threats, risks and crimes. Cyber attack, cyber crime, cyber harassment, increased
activity on crypto-currencies, the spread of troll (fake account), spam, the widespread
collapse of bots activity put the issue of cybersecurity on the agenda. After all, as all
systems and processes are digitized and informed, it is an important goal to ensure
their technically perfect and safe operation and security.

To the question “Do you get the impression that you are being deceived by
the media?”, 6.3 % of respondents answered quickly, 2.4 % constantly, 32.9 %
occasionally, 32.3 % rarely and 26.1 % in general. The audience imagines itself free
from the manipulative influence of the media.

Table 10.The indicator(index) of general media literacy of Uzbek Youth

= [ndex media literacy

63.7 % of respondents supported the question “How would you feel about the
introduction of a new science in the field of media education and media literacy into
the education system of Uzbekistan, which will help young people adapt to the media
world, teach them to separate fake information and develop critical thinking?” —
22.1 % found it difficult to answer. It should be noted that the development of media
education in Uzbekistan, the formation of information literacy and online safety of
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children, adolescents and youth are on the agenda. So, most of the audience seemed
to support it (Table 11).
Table 11. Attitude to the introduction of Media education course

- I support Such subject is not needed I find it difficult to answer

CONCLUSION

In conclusion, it should be noted that the opportunities for Uzbek youth to access
the digital world are expanding, and they are actively using the media, especially the
Internet. The level of media literacy for checking information is medium, with a low
level of information creation. Young people do not have a deep understanding of the
manipulative, commercial impact of information. While there has been progress in
the consumption of digital media products, there has been a hierarchical regression
in traditional media.The youth of Uzbekistan widely uses the media, has an idea of
the need to regulate media consumption, the formation of media literacy. There is
still no complete and complete understanding of the components of media literacy.
The results of the study can be used in the development of the information policy of
Uzbekistan, the introduction of media education, the integration of media education
tools with other disciplines, and the creation of an information portrait of the youth
audience.

The information obtained can be used to create the “Uzbek model” of media
education. “Uzbek model” of Media education — young people, in general, in the form
of continuous education, are committed to the ideas of national independence in all
conditions, despite any information hurdles in the media space, providing adoration to
the media world of all information consumers with an active civil position, educating
information consumers, forming information manners, culture, spirituality, continuing
from the sosioembrion level of a person to the end of, it is necessary to have a form
of education that gives rise to practical skills in the creation of media products and is
based on didactic principles inherent in the peoples of the East. It is worthwhile to take
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into account the peculiarities of the media consumption of young people identified in
the results of the survey. It is necessary to create educational programs and textbooks
aimed at filling the gaps in the media literacy of young people.
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